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Hotel industry + Uniform industry = ?




The Butler wears Prada
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Two parallel aspects of sustainability

Sustainable fashion Sustainable hotels

Ethical fashion Green hotel

Eco-fashion Eco-hotel

Slow fashion Slow hotel




Hotel CHAINS and sustainABILITY

Hotel Green Program Number of Number of
Company Properties Hotel Rooms
Accor Sustainable Development 4000 500 000

Banyan Tree Corporate Social Resposibility 18 655
Fairmont Green Partnership Program 56 23 000
Hotels
Hilton WeCare 514 176 257
IHG Corporate Responsibility 4 400 640 000
Kimpton Earthcare 41 9322
Hotels
Marriott Social Responsibility and 3178 560681

Community Engagement

https://courses.cit.cornell.edu/crp384/2012reports/MoonNgQuan_Sustainable%20Hotel%20Industry.pdf



Hotel CHAINS and sustainABILITY
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SHANGRI-LA

HOTELS assd RESORTS

QUOTE FROM
MarrioT's CEO
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-Andrew Cosslett, Hg,
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Environmental impacts of a hotel
[serviceActivityl  Descripon | MainEnvironmentalimpacts |

Administration [Hotel management Energy, water and materials (mainly paper)

Reception of clients Generation of waste and hazardous waste (toner
cartridges)

Technical Equipment for producing hot water Energy and water consumption

Services and heating Consumption and generation of a wide range of
Air conditioning hazardous products
Lighting Airand soil emissions
Swimming pools Generation of waste water
Green areas Festicides use

Mice and insect extermination
Eepairs and maintenance

Restaurant/bar (Ereakfast, lunch, dinner Energy, water and raw materials consumption
Beverages and snacks Fackaging waste
Organic waste
Kitchen Food conservation Consumption of energy and water
Food preparation Fackaging waste
Dish washing Oil waste

Organic waste
Generation of odours

Room Use Use by guests Energy, water and raw materials consumption
Products for guests’ use Use of hazardous products
Housekeeping Generation of waste packaging

Generation of waste water

Laundry Washing and ironing of guest clothes |Consumption of energy and water
Washing and ironing of hotel linens  |Use of hazardous cleaning products
Generation of waste water

http://green.hotelscombined.com/Gyh-The-Environmental-Impacts-Of-A-Hotel.php



UNIFORM Industry - PROBLEMS

Environmer

At the beginning of the
product’s lifecycle:

The energy use of raw
materials

Use of toxic chemicals

The appearance these toxic
chemicals in the water

Large quantity of water use

The amount of waste arising
from yarn manufacturing of
natural fibers

The distribution of products
across regions and countries

ital problems
At the end of the product’s

lifecycle:

Disposal of clothing at the
end of their lifecycle

Source: Alwood et al. (2007), Kosewska (2011), Shen et al. (2013), Achabou-Deckline (2013)

Social problems

At the beginning of the
product’s lifecycle:

Child labour

Low payment of the workers

Sexual harassment

Forced labour

Very long working hours

Dangerous working
conditions



The LIFECYCLE of the PRODUCT

Water Water Water
Chemicals Chemicals Chemicals
Labor Labor Labor Labor Labor Water Labor
KEY
INPUTS

PRODUCT Processing Production
LIFECYCLE L iEnEis

-V T T TR T T T

CcO2 cO2 CcO2 cO2 CO2 CO2 CO2
Waste Waste Waste Waste Waste
Chemicals

Source: Kosewska (2011)



The classification of FIBRES

Synthetics Cellulosics
Polyester
Acrylic
Others

Source: Own edition, based on Fletcher (2008)



Not all black and white...

**In the uniform industry the main fibres used are
cotton and polyester

«*Differentiation of good and bad fibres




GREEN HOTEL UNIFORM

Aarriolt  CINTAS.

HOTELS - RESORTS - SUITES

https://www.youtube.com/watch?v=hY7WArIA Uk

Cintas/Marriott - New Fashions


https://www.youtube.com/watch?v=hY7WArIA_Uk
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HUNGARIAN CASE-STUDY

By
CORINTHIA |

HOTEL

BUDAPEST




GREEN UNIFORM

decorated with traditional hand-made Hungarian pattern,
made of good quality natural fiber




RELEVANCE of the example

Natural
fibres Local
(cotton, employees
wool, silk)
Use of
good
Pioneer quality
in fabric
Hungary
Traditional
unique
Presenting pattern
values, folk

embroideries




CONCLUSIONS

*» Utilization of green uniform is in connection with the
operation type/ownership of the hotel -> brand identity,
franchise, management

¢ Large hotel chains influence the environment in a greater
way than the smaller businesses but also lay more
emphasis/more focus on the sustainability -> REPORTS

** Based on the product lifecycle and the attributes of the
materials, it can be concluded that the quality is more
important from the point of sustainability than the material
type the uniform is made of

** Use of durable materials is more sustainable than throaway
fashion

¢ Future -> further analysis of the social environment
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Thank you!



